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Shopping
from the
mouse to
the house
It is hard tomake
your home a haven
when you’re tied to
your desk all day,
but online help is at
hand forworking
women, saysKasia
Maciejowska

L
adieswhonever lunchare
thenewtargetmarket for
onlinehomewareretailers.
Workingwomenwhoare
chronically shortof time,
andwhoeat sushioran
InnocentVegPotat
theirdesksat lunchtime,

have fuelled thegrowthofonline
clothingstores, suchasAsos.comand
Net-a-Porter.com.
Nownewsites, suchasAchica.com,

havebeen launched to let thesecustomers
shop for theirhomes in thesameway that
theyshop for fashion.Achica isownedby
QuentinGriffiths, thecofounderofAsos,
andWillCooper, the formerbossof the
digitalmarketingcompanyTradeDoubler.
Achicaaims toapply theonline fashion

clubmodel to interiordecoration.Clubs
suchasCocosaandFashionConfidential
are, saysGriffiths, the futureofonline
shopping,as theypander to thedesire tobe

in theknowbeforeanyoneelse. “It’s about
the impulsebuy,”hesays. “Achicadropsan
imageof somenicecandlesticks intoyour
inboxandyouseethediscount fromthe
originalpriceand justclickandbuy.”
Achica’s strategy is toofferdiscounts.

Mydeco.com,which isattractingone
millionsearchesamonth,hasanother
weapon—the3-Dimagemaker.This
allowsyoutoseehowfurniturewould
look inyourhomebeforeyoubuy.

Womenhavebecomehighly
confident inhowtoexpress their
style throughclothes,butwith
interiors theyare less sure. “You
getdressedeveryday,” saysNicole
Vanderbilt, thechiefexecutiveof
Mydeco.com, “butbuying furniture
happens infrequently.Thesearebig
purchasesandpeopleare less literate in
interior style,which iswhy theyalways
seekadvice,particularlyon taste.”
Vanderbilthasobservedachange in

customerconfidence.Previously, the top
tenstores citedbyMydecocustomerswere
mainstreambrands; the site sells
homeware fromleadinghighstreetnames
suchasDebenhams,Sainsbury’s and
Marks&Spencer.Recently therehasbeen
ashift toboutiquesand independent
labels,whichsuggests thatcustomers
trustMydeco’s ability to filterproducts.
Juliettes Interiors (juliettesinteriors.co.uk)
isoneof these lesser-known labels.
Bouf.com,another interiors shopping

site thatwas launched in2007, alsostrives
toconnect shopperswithhomeware
brands thatarenothouseholdnames.
Bouf’sAlexGriffinsays thathe sought to
bridge thegapbetweenconsumersand
designer-manufacturers thathad
emergedtocompeteagainst the
mass-producedbrandsonthehighstreet.
Thesitenowhas3,500visitorsaday,
which isa fivefold increaseon this time last
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Achica drops
an image of
some nice
candlesticks
into your inbox,
you see the
discount, just
click and buy

year. It isbecomingrecognisedasa
resource for fun,non-traditionalpieces;
oneof itsbestsellers isanegg-shaped
recyclingbinreminiscentof aSixties space
age fantasy.Theway thatGriffinexplains
his site sumsupwhat thesecompanies
offer: “Weorganisea fragmentedgroupof
micro-manufacturers intoamanageable
space.Webringquality control into the
mix,we introduceasinglecheckoutand
customersupport team.”
Similarly,TheHouseDirectory

(thehousedirectory.com)was setup in
2001 tooffer “ahelpinghand ina
bewilderingmarketplace”, asNicoletteLe
Pelley, thecompany’sco-founder,puts it.
Thedirectory—thehomewaresector’s
answer to financialproducts comparison
sites—nowreceivesmore than500,000
hitsamonth.
“Sites likeoursarenotaboutvoyeurism,

theyareabout turningaspiration into
reality,” saysLePelley.Atherdesk, the
ladywhonever lunchesmaydreamof
onedayeatingher lunchoffaplate,but
at least shecanrealiseher imageofher
dreamhome.

The futuristic
£120 Ovetto

recycling bin is
a Bouf bestseller
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Mydeco now
features products

from boutique
brands, such as this
Sophia range from
Juliettes Interiors

CORBIS
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a

The Achica
website offers items
such as this Saccaro
outdoor furniture
for customers with

no time to shop


